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Your Online Presence as a Young Professional 
People use social networking for a variety of reasons: to maintain contact with friends, to 
share photos, to keep up to date with news and current affairs or for general 
entertainment purposes. Different social networks include Facebook, Twitter, Pintrest and 
LinkedIn. Each network requires its users to build a profile of themselves. This profile can 
include information like your name, your job, your hobbies, your personal preferences re 
music, film, sport etc. as well as other details about your life. The purpose of your profile is 
to distinguish you from other people and to share personal information with people you 
choose to connect with online. However we can sometimes forget is that it is not just our 
friends and family who have access to these profiles, prospective employers can (and do) 
check up on our online activity. 

Don�t let this scare you off social media altogether! This booklet will guide you in how to 
optimize your online presence as a young professional whilst maintaining a largely 
private personal life. The first thing we will look at is LinkedIn. LinkedIn is the social 
network platform most commonly used for professional purposes e.g. job searching, 
networking etc. Following that, we will give you some tips about other social networks 
that are not generally intended for professional use but which are increasingly being 
monitored by employers to learn more about their potential employees.

What is Linkedin?
LinkedIn is a free, online, professional social networking site used by employers, 
students and job seekers alike. It is considered the world�s largest professional network 
with 347 million users in more than 200 countries and territories. With so wide a reach, it 
is wise for all job seekers to set up their own LinkedIn profile and get involved!  

How is Linkedin used?
There are many uses for LinkedIn

Job seekers use LinkedIn to:
Showcase their skills, education and experience

Connect with professional people in different industries across the globe

�Follow� companies they are interested in and keep informed about trends in their 
chosen industry 

Create an online profile they can promote to job search and seek employment 
opportunities

LinkedIn
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Employers use LinkedIn to:
View and screen potential employees

Make contact with potential candidates via their profile and contact details 

Search for potential candidates using �key word searches�

Setting up a LinkedIn Account 

So where do I start? The first step is setting up your profile. This can be done at 
www.linkedin.com

Go to www.linkedin.com

Sign up with your email address and create a password

To create your profile fill in the details required � your job title can be �Student/graduate 
of XXXX� currently job seeking� or something similar if you are not currently in 
employment

Confirm your email address

You can choose to contact people in your email address book or �skip this step�

Pick the FREE basic account

Start filling in your profile

Tips for Completing your Profile 
It is up to you how much of your profile you want to fill in. 
However the more complete and attractive your profile, the 
more interest from potential employers it will generate. Of 
course, at this stage of your career you will not have a litany 
of past experience to write about. Bear in mind for the 
future that you should update your profile as and when you 
gain more work experience. Here are some tips to help 
maximise your profile�s impact. 

1. Add a photo to your profile
Having a photo attached to your profile makes it 14 times 
more likely to be viewed  by other LinkedIn members. 
Profiles with no photo may appear incomplete or dormant 
and so are less likely to be viewed. Be sure to choose an 
appropriate picture. Take a picture with a neutral 
background and no distractions. Dress professionally and 
smile naturally. Remember this photo will create the first 
impression of you so make sure it�s a good one! 
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2. Personalise your URL

LinkedIn is all about creating your own personal �brand�. When you sign up to 
LinkedIn, you will be given a standardised URL which will look something like this: 
http://www.linkedin.com/pub/firstname-lastname/0/000/246. 

Part of ensuring your �brand� is successful is making sure that you are distinguishable 
from other users. Personalising your LinkedIn URL helps you to do just this. It also 
makes it easier for employers to search for you. You might also like to use your 
personalised linkedIn URL as your profile name for your other social networks in 
order to strengthen  your online presence. However be sure that you want personal 
and professional profiles linked in this way before doing this.

To personalise your LinkedIn URL: 

1. Sign in to LinkedIn and select Edit Your Profile.

2. At the bottom of your profile box you should see your LinkedIn ID.

3. Click on Edit button next to your current URL. 

4. A box called Customise Your Public Profile will open to the right of the screen. 
Click the Your Public Profile URL box just beneath this.

5. Select Customise your Public Profile URL. Enter your new and permanent 
LinkedIn ID. It may be your name or some variant related to your profession or field 
of work.

3. Headline 
The headline is the tag line just under your name on your profile. Many people 
simply list their job title here, however there is a better use for this section. It is 
advised that you use this section to give a brief introduction to yourself. Keep it 
creative and personal but with professional language. Use keywords relevant to your 
profession / industry so that recruiters will find you more easily. Avoid clichés or 
confusing titles that are not accessible to all � you want your headline to tell people 
what it is you do and, in your own words.

4. Summary 
The summary section is perhaps the most 
important section of your LinkedIn profile. It 
allows you to define yourself in your own words 
and using your own personal style. It also affords 
you the opportunity to highlight your strengths 
and �unique selling points�, creating a good 
impression of your professional self to 
prospective employers whilst also differentiating 
yourself from your peers. 
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1. Paragraph 1 � Who are you?
Use this first paragraph to introduce yourself as a professional person. What is your 
professional background, or if you are only starting your career talk about your 
training to date and your career aspirations. 

2. Paragraph 2 � What value can you provide to your employer? 
Use this section to sell yourself! Highlight skills, attributes and qualities that are 
specific to you. You can talk about your current role or previous work experience and 
be sure to mention any extraordinary accolades or achievements you�ve earnt 
during your training or career to date. Likewise, feel free to add any college or 
education related achievements or projects etc. you worked on.

3. Paragraph 3 - Add something personal 
Add something about your personal interests or hobbies. This helps to give a human 
element to your profile and prevents it from becoming just a duplication of your CV. 
Some insight into you as a person will generate interest in you as an individual. 
However avoid personal information like your family situation for example. Finally, 
don�t talk about yourself in the third person as this can be seen as arrogant and 
cheesy.  

5. Use Media in your Profile 

You want your LinkedIn profile to be as engaging, dynamic and attractive as 
possible. One way of ensuring this is to add some media based items to your profile. 
Examples include videos, webinars, presentations, slide shows or YouTube clips of 
your work, projects in which you�ve been involved etc. 

Creating an �All Star Profile�
So you�ve set up your profile and you�re ready to start networking and get involved 
in the LinkedIn community but it might take you a while to build up your 
connections and obtain recommendations. In the meantime, there are a few things 
you can do to increase the traffic to your profile and obtain �All Star Profile� status. 
 
How to achieve �All Star� status:

Add a professional profile photo. See above for tips on the type of profile photo 
you should use. 

Include your industry and location

Include an up-to-date current position (with a description)

Include all past positions: description of your role, responsibilities held etc.
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Remember, you may be only starting out on your career and so have few or even no previous 
positions about which you can write. Don�t worry! Just update your profile with your previous 
roles as and when you move on to new roles. Your LinkedIn profile (like your CV) is never fully 
complete and must grow and expand in line with your career. 



Include your education

Include your skills (minimum of 5)

At least 50 connections

Your profile is not considered �complete� until you have at least 50 connections. It may take some 
time to build these but you can start by connecting with current and previous colleagues. If you are 
still waiting to start your first job, don�t be afraid to connect with your college or school colleagues. It 
is a good way to keep in touch and make new contacts as people progress in their careers. It is 
recommended that you send a personalised message to prospective connections rather than using 
the generic message generated automatically. 

As already mentioned, for most people other social 
networks such as Facebook, Twitter, Instagram etc. are not 
used for professional purposes. However more and more 
people use these platforms as an easy way to enlarge 
their network and, consequently they encounter job 
opportunities. 

Managing Your Online Presence
While online social networks can be a useful way to 
market yourself and to make contacts within your chosen 
industry, if not used appropriately they can be 
detrimental to your reputation. The good news is that you 
have (almost) complete control over your online identity. 
You can choose how to portray yourself, what hobbies, 
interests or activities to mention and with whom to 
connect or make �friends�. 

However engaging with social networks is not without 
danger. Increasingly employers are carrying out research 
on the social media presence of potential employees. One 
survey of 2,000 US companies found that 52% of 
employers use social networking sites to research 
potential job candidates.  They want to see if the image 
presented to them on a CV or during an interview is 
genuine or is there a more �real� you that they should be 
wary of? Therefore you must be mindful of your online 
behaviour and how it can reflect on you as a person and 
indeed, a professional. Please see the following list of dos 
and don�ts which will help you to achieve this. 

 2 http://www.careerbuilder.com/share/aboutus/pressreleases. Retrieved 13/11/2015
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Do�

Check your online privacy status. Can 
your information be seen by people who 
have not yet �friended� you on Facebook? 
Or can anybody view your details on 
Instagram or Twitter? The social 
networking sites you may use regularly 
update and amend their privacy and 
timeline settings. To ensure your profile is 
private to all but those who you know 
and trust, regularly check the privacy 
settings menu and ensure that only 
�friends� have access to your profile and 
pictures etc. Explore other privacy 
settings and choose the safest option to 
maintain optimal privacy. 

Think twice about posting potentially 
offensive posts or material online. Once it 
is posted online for the world to see, it is 
very difficult to completely erase it. 
Although it may be a personal social 
network and not directly related to you 
as a professional, more and more 
employers are researching potential 
employee�s Facebook, Twitter etc. to find 
out more about them. Don�t let a rant or a 
�joke� you thoughtlessly posted in haste 
come back to haunt you in years to 
come� 

Enjoy social networking! While there are 
undeniably risks associated with using 
social networks etc., if you exercise 
caution when posting photos and 
information and use the appropriate 
privacy settings, there is no reason why 
you can�t continue to have a thriving AND 
safe online social presence. 

Don�t�

Post compromising photos of yourself 
online. Similarly, don�t let others post 
pictures of you without your prior 
consent. Online photographs are 
notoriously difficult to completely 
eradicate. Remember a �funny� picture 
you post at 18 may not be so funny to an 
employer when you are 28! 

Use bad or offensive language online. 
This creates a very bad impression of you 
and will be a deterrent for any employer 
carrying out background checks on you.

Write negative things about other people 
online. We�ve all felt the need to rant 
about a colleague or boss etc. at one time 
or another but save these complaints for 
in-person chats with friends or family. 
Social networks are public forums and 
while you may not be �friends� with your 
boss online, who knows what friends you 
have in common? Remember Twitter is a 
very public network and Facebook allows 
you to see the comments of friends of 
friends which means that the chances of 
your �private� rants becoming public and 
widespread are very high indeed.  

Announce a new job or placement online 
before officially commencing the role. 
Sometimes jobs are offered and accepted 
but then the job does not materialise. 
This could be due to a lack of funding in 
the organisation or the retraction of a 
person�s resignation or one of another 
hundred reasons. Whatever the reason, it 
is prudent to wait until you have actually 
started the role before announcing it to 
the world, if for no other reason than to 
avoid the embarrassment of having to 
break the news that that new job has 
fallen through. 
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Additional Resources

Part 1: Create an Online Presence on LinkedIn (LinkedIn Help)
https://www.youtube.com/watch?v=3bKi7d-kG4A 

Part 2: Engage With Your LinkedIn Network (LinkedIn Help)
https://www.youtube.com/watch?v=W7OlvG5Z9Mk

LinkedIn Premium: Get the Most Out of Your Premium Account (LinkedIn Help)
https://www.youtube.com/watch?v=57iFKVLHCM0

How to Get the Most out of LinkedIn Company Pages
https://www.youtube.com/watch?v=cfS-hB4nqo4

Building a Great Student Profile � Tip Sheet 
https://university.linkedin.com/content/dam/university/global/en_US/site/pdf/
TipSheet_BuildingaGreatProfile.pdf

How to Network on LinkedIn � Tip Sheet 
https://university.linkedin.com/content/dam/university/global/en_US/site/pdf/
TipSheet_NetworkingonLinkedIn.pdf

Using LinkedIn to find a Job or Internship � Tip Sheet
https://university.linkedin.com/content/dam/university/global/en_US/site/pdf/
TipSheet_FindingaJoborInternship.pdf
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